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ADIKAVI NANNAYA UNIVERSITY:: RAJIMAHENDRAVARAM

Skill Enhancement Courses(SECs) for Semester -V,

From2022-23(Syllabus-Curriculum)

Structureof SECsforSemester—V
(TochooseOnepair from theFivealternatepairs ofSECs)

Writing

Course Marks
Uni Number NameofCourse Hours/ Credit
Code Week edits |1A-25 Sem
6&7 Fieldwork End
6A .
RuralEntrepreneurship 5 4 25 75
A FarmerProducerOrganizations > 4 25 &
OR
Urban Entrepreneurship
6B andMSMEs 5 4 25 75
B RetailandDigitalMarketing 5 4 25 &
OR
6C InsuranceServices 5 4 25 75
c Bankingand FinancialServices 5 4 25 &
OR
6D InferentialStatisticsandSoftwareP 5 4 o5 75
ackages
7D ProjectDesigningandReport 5 4 o5 75

*Note: FIRST and SECOND PHASES (2 spells) of APPRENTICESHIP between 1st and 2nd year and

between 2nd and 3rd year (two summer vacations)

*Note: THIRD PHASE of APPRENTICESHIP Entire 6th Semester

Notel: For Semester-V, for the domain subject, Economics, any one of the four pairs of SECs shall be chosenas
courses 6 and 7, i.e., 6A & 7TA or 6B & 7B or 6C & 7C or 6D & 7D. The pair shall not be broken
(ABCDallotmentisrandom, notonany priority basis).

Note-2: One of the main objectives of Skill Enhancement Courses (SEC) is to inculcate skills related to

thedomain subject among students. The syllabus of SEC will be partially skill oriented. Hence, teachers shall

alsoimpartpracticaltraining to studentson theskillsembeddedinsyllabusciting related realfield situations




ZEEN

tl :

ADIKAVI NANNAYA UNIVERSITY:: RAJIMAHENDRAVARAM
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B.A Semester — V (Skill Enhancement Course- Elective) Credits:4
Course:6A Rural Entrepreneurship Hrs/WK:5

LearningOutcomes:
Studentsatthesuccessfulcompletion ofthe courseshall beable to:

1. Explainthebasictheoriesandessentialsofentrepreneurship;

2. Identifyandanalyzetheentrepreneurshipopportunitiesavailableinlocalruralarea;

3. Applythetheoriesofentrepreneurshiptotheconditionsoflocalruralareaandformulateappro
priate business ideas;

4. Demonstratepracticalskillsthatwillenablethem tostartruralentrepreneurship.

Syllabus:(Hours: Teaching:60, Training:10,0thers IncludingUnitTests:05)

Unit-1:Entrepreneurship:ConceptandTheories
Concept and Importance of Entrepreneurship - Theories of Entrepreneurship: Innovations, X-

Efficiency,RiskBearing-QualitiesandFunctionsofanEntrepreneur—WomenEntrepreneurship—

Ecopreneurship.

Unit-2:RuralEntrepreneurship,BusinessPlanningand Agribusiness
RuralEntrepreneurialEcosystem—Factors,ProblemsandChallengesofRuralEntrepreneurships -

Process of Identification of new Entrepreneurship Opportunities in RuralAreas - Formulation
of Business Planning for Rural Entrepreneurship - Agribusiness andValueAddition:
Procuring, Processing, Storing, and Marketing.

Unit-3:NewRuralEntrepreneurshipOpportunities
New Entrepreneurship Opportunities in Farm sector: Organic Farm Products, Nutri-

Cereals,Horticultural Products, Forest Produce, Medicinal Plant Products - New
EntrepreneurshipOpportunitiesinRuralNon-
farmsector:Poultry, Aquaculture,Sericulture,Honeybee,MushroomsCultivation,Handicrafts.

Unit-4: FinancingandMarketingforRuralEntrepreneurship
Financing the Rural Entrepreneurship: Procedures to obtainformalloans from

banksandotherinstitutions-PreparationofDetailedProjectReportforLoan-
NewavenuesofFinance: Crowd Funding and Venture Capital - Marketing of Rural Products:
Market Survey,Demand Forecasting, Marketing Strategies, Branding, Planning and

Promotion, Digital andSocialMedia Marketing.

Unit-5:Institutional SupportandCaseStudiesof RuralEntrepreneurship
Institutional Support for Rural Entrepreneurship- Special Role of NABARD in promotingand

supporting the Rural Entrepreneurship - Government Schemes for promotion of
RuralEntrepreneurship— Rules and Procedures to start a Rural Entrepreneurship Firm —

DiscussionoftwodifferenttypesofCaseStudiesrelatedto RuralEntrepreneurshipwith
2
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localrelevance.

References:

1. Gordona, E and N. Natarajan: Entrepreneurship Development, Himalaya
PublishingHousePvtLtd, Mumbai,2017.

2. Sudhir Sharma, Singh Balraj, SinghalSandeep, Entrepreneurship
Development,WisdomPublications,Delhi, 2005.

3. Drucker, P., Innovation and Entrepreneurship: Practice and Principles, Harper
&Row,NewYork, 1985; revised edn.,Butterworth-Heinemann,Oxford, 1999.

4. NationalCouncilofRurallnstitute(NCRI):CurriculumforRuralEntrepreneurship,2019.ht
tp://www.mgncre.org/pdf/Rural%20Entrepreneurship%20Material.pdf

5. NITI Aayog: Report of Expert Committee on Innovation and
Entrepreneurship,New Delhi,
2015.https://niti.gov.in/writereaddata/files/new _initiatives/report-of-the-expert-
committee.pdf

6. VardhamanMahavir Open Unversity, Entrepreneurship Development & Small
ScaleBusiness, Kota.http://assets.vmou.ac.in/BBA12.pdf

7. MANAGE:Agri-BusinessandEntrepreneurshipDevelopment,CourseMaterial AEM-
202,2013.https://www.manage.gov.in/pgdaem/studymaterial/aem202.pdf

8. NABARD:ModelBankableFarmingonHi-
TechAgriculture,GreenFarming,2015.https://www.nabard.org/demo/auth/writereadd
ata/ModelBankProject/1612162301Precision_farming_for_vegetable_cultivation_in
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9. JohanneHanko:A Handbook for Training of Disabled on Rural
EnterpriseDevelopment, Food and Agricultural Organisation (FAO),
2003.http://www.fao.org/3/ad453e/ad453e.pdf

10. IGNOU: Marketing for Managers, New
Delhi.http://egyankosh.ac.in/handle/123456789
14271

11. www.nirdpr.org

12. https://www.nabard.org/

13. http://sfacindia.com/

14. OtherRelevantweb resourcessuggestedbytheteacher and collegelibrarian

Co-CurricularActivities:

a) Mandatory(Training ofstudentsin therelatedskillsby theteacherforatotal 10Hours)

1) For Teacher: Training of students by teacher in the classroom and in the field for a
totalof not less than10 hours on skills and hands on experience like identification
businessproduct, making business plan, preparing DPR for loan, application for bank loan,
doingmarketing survey, marketing a product etc pertaining to any type of rural
entrepreneurship oflocal relevance and make a field visit to any one such unit. The expertise
of practicing ruralentrepreneurs can beutilized forthis purposes.

2) ForStudent:Studentsshallvisitandunderstandthefunctioningofruralentrepreneurshipof
their interest in the local area. They shall write their individual observations in the
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givenformat,notexceedingl0pages, andsubmittotheteacher,asFieldwork/Projectwork Report

3) SuggestedFieldwork/ProjectworkFormat(Reportshallnotexceed10pages):
Title Page, Student Details, Acknowledgments, Index page, Objectives, Step-wise
process,Findings,Conclusion& References.

4) Max MarksforFieldwork/Projectwork Report:05

5) UnitTests/InternalExaminations.

b) SuggestedCo-CurricularActivities

1.

a s N

Invited Lectures with academic experts, practicing entrepreneurs,
concernedgovernmentofficials

Hands on experiencebyfield experts.

Assignments

Debatesonrelatedtopics

Seminars,Groupdiscussions, Quiz,etc.

Note: For the latest topics which have no formal material available, the teacher is expected
toprepareown materialbyusingmultiple latest sourcesand practical knowledge.

HitH
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B.A Semester — V (Skill Enhancement Course- Elective) Credits:4
Course:7A FarmerProducerOrganizations(FPOs) Hrs/Wk:5

LearningOutcomes:
Studentsatthesuccessfulcompletion ofthe courseshallbeable to:

1. Explaintheconceptand organizationof FPOanditseconomicactivities.
2. ldentifyandanalysetheopportunitiesrelatedtoFPOinlocalruralarea.
3. ApplytheconceptstotheidentifiedFPOrelatedopportunitiesavailableinthelocalarea and
formulatebusinessideas.
4. DemonstratepracticalskillsthatwillenablethemtostartaFPOorearnwageemploymentin it
Syllabus:(Hours: Teaching:60, Training:10,0thers IncludingUnitTests:05)

Unitl:ConceptofFPOandImportance
Concept and importance of FPO — Types of FPOs - Organizational structure and Functions

of FPO-EcosystemrequiredforFPO-RoleofFPOsinpresentindianAgriculturalDevelopment—

Factors,Problemsand Challengesof FPOsinIndia.

Unit2:EstablishingFPOandCollaborations
Situation Analysis and Mobilizing Farmer Producers for FPO - Rules and Regulation

relatedto FPOs - Proceduresto start FPO-Infrastructure requiredfor FPO- Collaboration
withOtherOrganizations—TrainingandCapacityBuildingtoPersonsinFPO—

ManagingFinancial AccountsofFPO.

Unit3:EconomicActivitiesandBusinessPlanningofFPO
Economic Activities undertaken by FPO: Input Purchase, Custom Hiring Machines -

OutputBusiness:Procuring,Processing,Storage,Logistics,Marketing,Exporting etc.-
Productldentification and Value Chain Analysis for FPO - Business Planning for FPO -
ViableBusinessModels of FPO: Multi-product and ValueAdded.

Unit4:FinancingandMarketingofFPO
Financial Planning in FPO - Mobilization of Capital from Members, Promoters, Banks

andother Funding Agencies-Marketing of FPO Products: Market Survey, Demand
Forecasting,MarketingStrategies,Branding,PlanningandPromotion,DigitalandSocialMediaMa

rketing.

Unit5:InstitutionalSupport andCaseStudiesof FPOs
InstitutionalSupportandResourceSupportingAgenciesforFPOs-SpecialRolesof NABARD and

SFAC — Government Schemes for promotion of FPOs - Discussion of twoimportant Case

Studies related to FPOs with different product or process types of localrelevance.

References:

1. NABARD: Farmer Producer Organizations,
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FAQs.Mumbai,2015.https://www.nabard.org/demo/auth/writereaddata/File/FARME
R%20PRODUCER%200RGANISATIONS.pdf

2. NABARD: Farmer Producer Organizations: Status, Issues and Suggested

PolicyReforms,Mumbai, 2019-

20.https://www.nabard.org/auth/writereaddata/CareerNotices/2708183505Paper%200

n%20FP0s%20-%20Status%20&%20%201ssues.pdf

NABARD:FPOe-LearningModule.https://www.nabard.org/FPO/story html5.html

4. SFAC:FormationandPromotionof10,000FarmerProducerOrganisations:Operationa
| Guidelines,New Delhi,
2020.http://sfacindia.com/UploadFile/Statistics/Formation%20&%20Promotion%200
1%2010,000%20FP0s%20Scheme%200perational%20Guidelines%20in%20English.
pdf

5. FAO:CourseonAgribusinessManagementforProducers’Associations,2009.http://ww
w.fao.0rg/3/i0499e/i0499e00.htm

6. RichaGovil, Annapurna Neti and Madhushree R. Rao: Farmer
ProducerOrganizations: Past, Present and Future, AzimPremji University,
Bengaluru, 2020 .http://publications.azimpremjifoundation.org/2268/

7. IGNOU: Marketing for Managers, New
Delhi.http://egyankosh.ac.in/handle/123456789
14271

8. https://www.nabard.org/

9. http://sfacindia.com/FPOS.aspx

10. OtherRelevantweb resourcessuggestedbytheteacher and collegelibrarian

w

Co-CurricularActivities:
a) Mandatory(Trainingofstudents inthe related skillsbytheteacher foratotal 10Hours)
1) ForTeacher:Training ofstudentsbyteacherintheclassroomandinthefieldforatotalof not less

than10 hours on skills and hands on experience like preparing business model,value chain
analysis of any product, application for the support of NABARD, SFAC and
anysimilarsupportingorganization,financialplanning, capacitybuildingformstaffand members
etc. pertaining to FPO of local relevance and make a field visit to any one such unit.
TheexpertiseofpracticingFPO personscan beutilized forthispurposes.

2) For Student: Students shall visit and understand the functioning of FPO in their
localarea. They shall write their individual observations in the given format, not
exceeding 10pages,and submit totheteacher, asFieldwork/Project work Report

3) SuggestedFieldwork/ProjectworkFormat(Reportshallnotexceed10pages):
Title Page, Student Details, Acknowledgments, Index page, Objectives, Step-wise

process,Findings,Conclusion& References.
4) Max MarksforFieldwork/Projectwork Report:05
5)UnitTests/InternalExaminations.
b) SuggestedCo-CurricularActivities
1. Invited Lectures with academic experts, practicing FPO persons,
concernedgovernmentofficials
Hands on experiencebyfield experts.
Assignments

Debatesonrelatedtopics
Seminars,Groupdiscussions, Quiz,etc.
Note: For the latest topics which have no formal material available, the teacher is expected

s WD

toprepareown material byusingmultiple latest sources andpractical knowledge.
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E 4 B.A Economics Syllabus (w.e.f:2020-21A.B)
B.A Semester — V (Skill Enhancement Course- Elective) Credits:4
Course:6B UrbanEntrepreneurship andMSMEs Hrs/WK:5

LearningOutcomes:
Studentsatthesuccessfulcompletion ofthe courseshallbeableto:

1.Explainthebasictheoriesandessentialsofentrepreneurshipldentifyandanalyzetheentre
preneurshipopportunitiesavailableinlocalurbanarea.

2. Applythetheoriesofentrepreneurshiptotheconditionsoflocalurbanarea
andformulateappropriate business ideas.

3. Demonstratepracticalskillsthatwillenablethemtostarturbanentrepreneurship
Syllabus:(Hours:Teaching:60, Training:10,0thers IncludingUnitTests:05)

Unitl:Entrepreneurship:ConceptandTheories
Concept and Importance of Entrepreneurship - Theories of Entrepreneurship: Innovations, X-

Efficiency,RiskBearing-QualitiesandFunctionsofanEntrepreneur—\WWomenEntrepreneurship-

Ecopreneurship.

Unit2:UrbanEntrepreneurshipandBusinessPlanning
UrbanEntrepreneurialEcosystem—Factors,ProblemsandChallengesofUrbanEntrepreneurships -

Process of Identification of new Entrepreneurship Opportunities in UrbanAreas-Formulation

ofBusiness PlanningforUrban Entrepreneurship.

Unit3:MSMEsandNew UrbanEntrepreneurshipOpportunities
Features of Micro SmallMedium Enterprises (MSMEs)— Cluster Development

ApproachandLeveraging Technology for MSMEs— Problems and Challenges of MSMEs-
NewEntrepreneurialOpportunitiesinUrbanArea:FoodandBeverages,Sanitary
andHealthProducts, Solid Waste and Scrap Disposal, Tourism and Hospitality Services,

ConsultancyServicesand Event Management,Logisticservices.

Unit4:FinancingandMarketingofUrbanEntrepreneurship
Financing the Urban Entrepreneurship and MSMEs: Procedures to obtain formal loans

fromBanks and other Institutions, Preparing Detailed Project Report for Loan - New avenues
ofFinance: Crowd Funding and Venture Capital —Marketing of Urban Entrepreneurship
andMSMEs products:Market Survey, DemandForecasting, Marketing
Strategies,Branding,Planning and Promotion, Digital and Social Media Marketing — Public

Procurement Policy topurchaseMSME Products.

Unit5:InstitutionalSupportandCaseStudiesof UrbanEntrepreneurship
Institutional support for Urban Entrepreneurship and MSMEs - Government Schemes

forpromotion of Urban Entrepreneurship and MSMEs: Startup, Standup, PMKVY, PLI etc. —
Rules and Procedures to start a Urban Entrepreneurship Firm and MSME -Discussion of

twodifferenttypesofCaseStudiesrelatedtoUrbanEntrepreneurship withlocalrelevance.
7
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9. OtherRelevantweb resourcessuggestedbytheteacher and collegelibrarian
Co-CurricularActivities:
a) Mandatory(Trainingofstudentsintherelated skillsbytheteacher foratotal 10Hours)
1) For Teacher: Training of students by teacher in the classroom and in the field for a

totalof not less than10 hours on skills and hands on experience like identification
businessproduct,makingbusiness plan,preparingDPR forloan,application forbankloan,
marketing

survey,marketingaproduct etcpertainingto anytypeof
urbanentrepreneurshipoflocalrelevance and make a field visit to any one such unit. The
expertise of practicing ruralentrepreneurs can beutilized forthis purposes.

2) For Student: Students shall visit and understand the functioning of urban
entrepreneurshipof their interest in the local area. They shall write their individual
observations in the givenformat,notexceedingl0 pages,
andsubmittotheteacher,asFieldwork/Projectwork Report

3) SuggestedFieldwork/ProjectworkFormat(Reportshallnotexceed10pages):
Title Page, Student Details, Acknowledgments, Index page, Objectives, Step-wise
process,Findings,Conclusion& References.

4) Max MarksforFieldwork/Projectwork Report:05

5) UnitTests/InternalExaminations.
b) SuggestedCo-CurricularActivities

1. Invited Lectures with academic experts, practicing entrepreneurs,
concernedgovernmentofficials
2. Hands on experiencebyfield experts.
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3. Assignments
4. Debatesonrelatedtopics

5. Seminars,Groupdiscussions, Quiz,etc.
Note: For the latest topics which have no formal material available, the teacher is expected

toprepareown material byusingmultiple latest sources andpractical knowledge.
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Si%d B.A Economics Syllabus (w.e.f:2020-21A.B)
B.A Semester — V (Skill Enhancement Course- Elective) Credits:4
Course:7B Retail and Digital Marketing Hrs/WKk:5

LearningOutcomes:
Studentsatthesuccessfulcompletion ofthe courseshall beable to:

1. Explaintheconceptsand principlesabouttheretailanddigitalmarketing;
2. ldentifyandanalysetheopportunitiesrelatedtoretailanddigitalmarketingavailableintheloc
al area;
3. Applytheconcepttoformulatethenewstrategiesrelatedtoretailanddigitalmarketing;
4. Demonstratethepracticalskillsrequiredtogetemploymentinretailanddigitalmarketingort
o start owndigital marketing.
Syllabus:(Hours: Teaching:60, Training:10,0thers IncludingUnitTests:05)

Unitl:ConceptofMarketing
ConceptofMarketing-TypeofMarkets—MarketingMix—MarketingStrategies—Marketing

Segmentation — Marketing Organization - Marketing Research - Pricing PoliciesandPractices-

MajorPlayers in Retailand Digital Market inIndia.

Unit2:UnderstandingProductandConsumer
Marketing Product Types — Product Decision and Strategies - Product Life Cycle -

ConsumerBehaviorModel-FactorsofConsumerBehavior-UnderstandingIndianConsumer-
Strategies of persuading the Consumer — Sale Promotion:Advertisement, Branding
andPackaging.

Unit3:RetailMarketing
Concept of Retail Marketing — Types of Retailing — Big and Small Retail Markets -

RetailMarketing Mix — Essentials of Successful Retail Marketing - Retail Marketing
Strategies —MultichannelRetailing— StoreManagement — ShoppingMarket Dynamics.

Unit4:DigitalMarketing
Digital Marketing: Concept and Types — Telemarketing —Online or e-tailing— Essentials

ofDigitalMarketing—DifferencebetweenPhysicalRetailandDigitalMarketing—DigitalMarketing
Channels - Customer Behavior in Digital Marketing — Major players in DigitalMarketingand
theirMarketingStrategies-Toolsand Apps ofDigital Marketing.

Unit5:Marketing Models andCaseStudies
Marketing ModelsofRetailandDigitalMarketCompanies/Shops:Global,NationalandLocal

levels- Discussion of two different types of Case Studies related to Retail and
DigitalMarketing.

References:
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retail-marketing-management.pdf

2. PrashantChaudary:RetailMarketingintheModernAge,SagePublication,2019
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10. World Bank: Digital Economy in South East Asia: Strengthening
theFoundations for Future Growth,
2019.https://documentsl.worldbank.org/curated/en/328941558708267736/pdf/
The-Digital-Economy-in-Southeast-Asia-Strengthening-the-Foundations-for-
Future-Growth.pdf

11. Relevantwebresourcessuggested bytheteacher andcollegelibrarian

Co-CurricularActivities:
a) Mandatory(Trainingofstudentsin therelatedskillsby theteacherforatotal 10Hours)
1) For Teacher: Training of students by teacher in the classroom and in the field for a

totalofnotlessthan10 hourson skills andhandson experiencelikemarkingresearch,productlife
cycleanalysis,preparingmarketingmodel,behaviorwithcustomer,storemanagement,useofimpor
tantdigitalmarketing websitesandappsetc.pertaining toretailanddigitalmarketing organization
and make a field visit to any one such unit in local area. The
expertiseofpracticingmarketingpersons can beutilized forthis purposes.

2) For Student: Students shall visit and understand the functioning of retail and
digitalmarketing organization in their local area. They shall write their individual
observations inthe given format, not exceeding 10 pages, and submit to the teacher, as
Fieldwork/ProjectworkReport

3) SuggestedFieldwork/ProjectworkFormat(Reportshallnotexceed10pages):

Title Page, Student Details, Acknowledgments, Index page, Objectives, Step-wise
process,Findings,Conclusion& References.

4) Max MarksforFieldwork/Projectwork Report:05

5) UnitTests/InternalExaminations.

11


https://mmimert.edu.in/images/books/modern-day-retail-marketing-management.pdf
https://mmimert.edu.in/images/books/modern-day-retail-marketing-management.pdf
https://mmimert.edu.in/images/books/modern-day-retail-marketing-management.pdf
http://egyankosh.ac.in/handle/123456789/4271
http://egyankosh.ac.in/handle/123456789/4271
https://www.digitalmarketer.com/digital-marketing/assets/pdf/ultimate-guide-to-digital-marketing.pdf
https://www.digitalmarketer.com/digital-marketing/assets/pdf/ultimate-guide-to-digital-marketing.pdf
https://www.digitalmarketer.com/digital-marketing/assets/pdf/ultimate-guide-to-digital-marketing.pdf
https://niti.gov.in/writereaddata/files/Connected-Commerce-Full-Report.pdf
https://niti.gov.in/writereaddata/files/Connected-Commerce-Full-Report.pdf
https://niti.gov.in/writereaddata/files/Connected-Commerce-Full-Report.pdf
http://ecoursesonline.iasri.res.in/mod/page/view.php?id=710
http://ecoursesonline.iasri.res.in/mod/page/view.php?id=710
https://documents1.worldbank.org/curated/en/328941558708267736/pdf/The-Digital-Economy-in-Southeast-Asia-Strengthening-the-Foundations-for-Future-Growth.pdf
https://documents1.worldbank.org/curated/en/328941558708267736/pdf/The-Digital-Economy-in-Southeast-Asia-Strengthening-the-Foundations-for-Future-Growth.pdf
https://documents1.worldbank.org/curated/en/328941558708267736/pdf/The-Digital-Economy-in-Southeast-Asia-Strengthening-the-Foundations-for-Future-Growth.pdf
https://documents1.worldbank.org/curated/en/328941558708267736/pdf/The-Digital-Economy-in-Southeast-Asia-Strengthening-the-Foundations-for-Future-Growth.pdf
https://documents1.worldbank.org/curated/en/328941558708267736/pdf/The-Digital-Economy-in-Southeast-Asia-Strengthening-the-Foundations-for-Future-Growth.pdf
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b) SuggestedCo-CurricularActivities

Invited Lectures withacademicexpertsand practicingmarketingpersons
Hands on experiencebyfield experts.

Assignments

Debatesonrelatedtopics

Seminars,Groupdiscussions, Quiz,etc.

o wnE

Note: For the latest topics which have no formal material available, the teacher is expected

toprepareown material byusingmultiple latest sources andpractical knowledge.

12
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B.A Semester — V (Skill Enhancement Course- Elective) Credits:4

Course:6C Insurance Services Hrs/Wk:5

LearningOutcomes:
Studentsatthesuccessful completionofthe courseshallbe ableto

1. Explaintheconceptandprinciplesofinsuranceserviceandfunctioningofinsuranceservice
agencies;

Identifyandanalysethe opportunitiesrelatedinsuranceservicesinlocalruralarea;
Applythe conceptsandprinciples of insurancetobuild acareerin Insuranceservices;
Demonstratepracticalskillstoenablethemtostartinsuranceserviceagencyorearnwageemp
loyment in it.

Hwn

Syllabus:(Hours: Teaching:60, Training:10,0thers IncludingUnitTests:05)

Unitl:InsuranceConceptandPrinciples
Risk Management: Risk and Uncertainty, Risk Classification — Concept, Importance

andTypes of Insurance— Principles of Insurance — Insurance Regulations in India - Role of
IRDAandInsuranceOmbudsman—Scopeforinsurance Business inindia.

Unit2:LifelnsuranceandProducts
Life Insurance: Nature and Features - Major Life Insurance Companies in India -

ImportantLife Insurance Products/policies and their Features: Conventional, Unit Linked,

Annuities,GroupPolicies — Medical Examiner.

Unit3:GeneralandHealthInsurancesandProducts
Generallnsurance: Nature, Features and Types- Major Generallnsurance Companies inindia -

Important General Insurance Products/Policies and their Features - Surveyor -
HealthInsurance: Nature and Features -Health Insurance Companies in India -Major
HealthInsuranceProducts/policiesandtheirFeatures:Individual, Family,Group.
Unit4:PracticingasaninsurantAgent

Insurance Contract and Terms of Insurance Policy - Registration of Insurance Agency
withthe Company — Procedure to issue a Policy: Application and Acceptance — Policy Lapse
andRevival — Premium Payment, Assignment, Nomination and Surrender of Policy —

PolicyClaim-Important Websites andApps ofInsuranceinindia.

Unit5:Understanding theCustomerandCase Studies
InsuranceCustomerandCategories—UnderstandingCustomerMindsetandSatisfaction-

AddressingtheGrievancesoftheCustomer—EthicalBehaviorinInsurance—MoralHazard

—DiscussionoftwodifferentCaseStudiesrelatedtoLifeorGeneralorHealthInsuranceServices.

13
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12. OtherRelevantweb resourcessuggestedbytheteacher and collegelibrarian

Co-CurricularActivities:

a) Mandatory(Trainingofstudents inthe related skillsbytheteacher foratotal 10Hours)

1) For Teacher: Training of students by teacher in the classroom and in the field for a
totalof not less than10 hours on skills and hands on experience like explaining the details of
aninsurance policy to a customer — life, health and general policy, filling up application for
apolicy, calculation of premium and claim, make use of important websites and apps
etc.pertaining to insurance and make a field visit to any insurance organization in local area.
Theexpertiseofpracticinginsurance agent or trainercanbeutilized forthispurposes.

2) For Student: Students shall visit and understand the functioning of insurance agency
oftheir interest in the local area. They shall write their individual observations in the
givenformat,notexceedingl0pages, andsubmittotheteacher,asFieldwork/Projectwork Report

3) SuggestedFieldwork/ProjectworkFormat(Reportshallnotexceed10pages):
Title Page, Student Details, Acknowledgments, Index page, Objectives, Step-wise
process,Findings,Conclusion& References.

4) Max MarksforFieldwork/Projectwork Report:05

5) UnitTests/InternalExaminations.

b) SuggestedCo-CurricularActivities
1. Invited Lectures with academic experts, practicing insurance agents.
Trainers,concernedofficials.
Hands on experiencebyfield experts.
Assignments
Debatesonrelatedtopics
Seminars,Groupdiscussions, Quiz,etc.

o s wn

Note: For the latest topics which have no formal material available, the teacher is expected
toprepareown material byusingmultiple latest sources andpractical knowledge.
Ht
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B.A Semester — V (Skill Enhancement Course- Elective) Credits:4
Course:7C Banking and Financial Services Hrs/WKk:5

LearningOutcomes:
Studentsatthesuccessfulcompletion ofthe courseshallbeableto:

=

Explaintheconceptand essentialsbankingandfinancialservices.

2. Identifyandanalysetheemploymentopportunitiesrelatedtobanksandotherfinancialinstitu
tions.

3. Apply the concepts to banking and financial opportunities and formulate ideas
relatedto them.

4. Demonstrate practical skills to enable them to get employment in Banks and
otherfinancialinstitutionsasbusinesscorrespondentsorCommonServiceCentersormarket
ingagents.

Syllabus:(Hours:Teaching:60, Training:10,0thers IncludingUnitTests:05)

Unitl:PrinciplesofBankingandIndianBankingSystem

Meaning of Banking — Principles of Banking — Functions of Banking — Structure of
IndianBanking System — Regulations of Banking in India — Role of RBI in Banking — Anti-
moneyLaundering-Basicsof Financial literacy-Problemsand Challenges ofBankinginindia.
Unit2:Deposits,LoansandDigitalBanking

Bank Deposit Account Types — Account Opening and Closing — Banking Customer types —
KYCNorms—NegotiableInstruments:Cheque,BillofExchange,PromissoryNote,Endorsement -
Principles of Lending — Different categories of Loans — Mortgaging -PrioritySectorLending—
E-Bankingfacilities:DebitCard,CreditCard,NetBanking,MobileBanking, Tele-
banking,MicroATMs, DigitalCurrency— Core BankingSolutions.

Unit3:BankingCorrespondentsandCommon ServiceCenters

Banking Correspondent Model - Activities of Banking Correspondent: Deposit
Mobilization.ldentificationofBorrowers,CollectionandRecoveryLoan,OtherBankingServices—
CommonServicesCentre(CSC)-ProvisionofServicesbyCSC—-RequirementforRegistering CSC
and Telecentre - Case Study of Banking Correspondents with any BankorCSCin Local Area.

Unit4:FinancialServicesof NBFIs
Non-Banking Financial Institutions (NBFIs): Types and Major Players of NBFIs in India —

Important Financial Services offered by NBFIs and their Features — Concept of EMI -
MicroFinance: Concept and Operation - Chit Funds: Concept and Operations— Payment
Banks -Regulationsof NBFIs inIndia— Problemsand Challengesof NBFIsiniIndia.

Unit5:WorkwithFinanceServiceCompany(FSC)
Types of loans by Finance Service Company (FSC) — Customer of FSC: Types and Needs -

MarketingofFSC’sLoans—ProceduresandRequirementsinFSC’sLoanSanction-

CollectionandRecoveryofFSCLoans-CaseStudyof aFSC’sservices inLocal Area.
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12. OtherRelevantweb resourcessuggestedbytheteacher and collegelibrarian

Co-CurricularActivities:

a) Mandatory(Trainingofstudentsin therelatedskillsby theteacherforatotal 10Hours)

1) For Teacher: Training of students by teacher in the classroom and in the field for a
totalof not less than10 hours on skills and hands on experience like opening and closing
bankaccount, explaining negotiable instruments, loan application process at banks, operation
ofdigital banking, operating common service center, loan application and sanction in
FSC,make use of important websites and apps etc. pertaining to banks and FSCs and make a
fieldvisit to any bank and FSC in local area. The expertise of practicing insurance agent or
trainercanbeutilized forthis purposes.

2) For Student: Students shall visit and understand the functioning of bank and FSC of
theirinterest in the local area. They shall write their individual observations in the given
format,notexceeding10pages,andsubmit to theteacher, as Fieldwork/Project work Report

3) SuggestedFieldwork/ProjectworkFormat(Reportshallnotexceed10pages):
Title Page, Student Details, Acknowledgments, Index page, Objectives, Step-wise
process,Findings,Conclusion&References.

4) Max MarksforFieldwork/Projectwork Report:05

5) UnitTests/InternalExaminations.
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N

b) SuggestedCo-CurricularActivities
1. Invited Lectures with academic experts, practicing bankers, trainers and
concernedofficials.
Hands on experience byfield experts.
Assignments
Debatesonrelatedtopics
Seminars,Groupdiscussions, Quiz,etc.

a s wn

Note: For the latest topics which have no formal material available, the teacher is expected

toprepareown material byusingmultiple latest sources andpractical knowledge.

HEH
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B.A Semester — V (Skill Enhancement Course- Elective) Credits:4
Course:6D Inferential Statistics and Software Packages Hrs/Wk:5

LearningOutcomes:
Studentsatthesuccessful completionofthe courseshallbe ableto:

1. Demonstrate the knowledge related to the important concepts and techniques
ofinferentialstatistics

2. Calculatecorrelation,regressioncoefficientsandinterprettheresults.

3. UseExcelsheets andSPSS packageto analysethedataand derivetheresults.

Syllabus:(Hours: Teaching:60, Training:10,0thers IncludingUnitTests:05)

Unitl:ConceptandTheoriesof Probability
Concept of Probability - Definitions of Probability: Classical or Mathematical and
Empiricalor Statistical — Axiomatic Approach to Probability — Theorems of Probability:
Addition andMultiplication(without proofs).

Unit2:Theoretical ProbabilityDistributions
BinomialDistribution:Constants(withoutproof)andProperties—PoisonDistribution:Constants
(without proof) and Properties — Normal Distribution: Constants (without proof)and
Properties — Standard Normal Distribution and Standard Normal Curve — Economic
andPractical Applications ofBinomial,Poisonand Normal Distributions.

Unit3: TestofSignificance -LargeandSmallSampleTests

Steps involved in Testing of Hypotheses — Large Sample or Z-Test — Testing the
differencebetween Means and Proportions — Small Sample Tests — Difference between Large
and SmallSample Tests — Applications of Student’s t-test, %> test, F-test — One way and Two
wayANOVA.

Unit4:LinearandNon-linearMultipleRegression Models
Four Variable Linear Multiple Regression Model — Notation — Assumptions — Estimation

ofPartialRegressionCoefficients—InterpretationofRegressioncoefficients-
Testingthecoefficients: t-test, p- value— Coefficient of Determination: R? and adjusted R? —
Estimationof Non-linear Multiple Regression: Cobb-Douglas Production Function and

Interpretation ofElasticityCoefficients.

Unit5:ExcelandSoftware PackagesforDataAnalysis
Worksheet — Entering data in Worksheets — Creating Graphs and Charts - Mathematical

andStatisticalFunctions-DataAnalysisPackinExcel-

DescriptiveStatistics, TestingofHypotheses, ANOVA,CorrelationandRegression,RandomNum
berGeneration-DataHandlingUsingSPSS-OpeningExcelfilesinSPSS-AnalysisTools-
DescriptiveStatistics

-SelectionofVariablesinMultipleLinearRegression—

EstimationofRegressionCoefficientsusingSPSS and theirinterpretation.
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9. Relevantwebresourcessuggested bytheteacher andcollegelibrarian

Co-CurricularActivities:

a) Mandatory(Trainingofstudentsintherelated skillsbytheteacherfora totalL0Hours)

1) For Teacher: Training of students by teacher in the classroom and in the field for a
totalof not less than10 hours on skills and hands on experience like calculation and
interpretationnormal curve, Z-values, t-test, x> test, F-test, ANOVA, regression results, t, p
and R?valuesusing Excel and/or SPSS. The expertise of practicing persons can be utilized
for thispurposes.

2) For Student: Students shall take up a real time data of any economic organisation or
firmandcalculate theimportant statistical testsforthe dataand writetheresultswith

interpretationsin the given format, not exceeding 10 pages, and submit to the teacher,
asFieldwork/ProjectworkReport

3) SuggestedFieldwork/ProjectworkFormat(Reportshallnotexceed10pages):
Title Page, Student Details, Acknowledgments, Index page, Objectives, Step-wise
process,Findings,Conclusion& References.

4) Max MarksforFieldwork/Projectwork Report:05

5) UnitTests/InternalExaminations.

b) SuggestedCo-CurricularActivities

Invited Lectureswithacademicexperts,practicingpersons.
Hands on experiencebyfield experts.

Assignments

Debatesonrelatedtopics

Seminars,Groupdiscussions, Quiz,etc.

o s wnh e
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B.A Semester — V (Skill Enhancement Course- Elective) Credits:4
Course:7D Project Designing and Report Writing Hrs/WK:5

LearningOutcomes:
TheStudentat thesuccessfulcompletion of the courseshallbeableto:

1. Demonstrate the knowledge relating to research, its role in enhancement
ofknowledgeinsocial sciencesin generalandeconomicsinparticular;

2. Formulate a good research design to undertake mini research projects with a view
tostudyingthe socio-economicproblems of thesociety;

3. Undertake a field survey by himself/herself to collect relevant data and
informationrelatingto his/herprojectwork;

4. Develop capacity to write a simple project report with all relevant components on
theresearchproject undertaken byhim/her.

I.  Syllabus:(Hours:Teaching:60,Training:10,0thers IncludingUnitTests:05)

Unitl:FoundationsofResearch
Meaning and Importance of Research - Scientific Research — Social Science Research —

Methods of ensuring Objectivity in Social Science Research — Limitations of Research

inSocialScience— Ethics in Research.

Unit2:Classification ofResearch
Pure and Applied Research — Exploratory and Descriptive Research — Diagnostic Research —

Action Research— Analytical Research — Evaluation Research — Experimental

ResearchDesign— ConceptsofindependentandDependentVariables— CaseStudymethod.

Unit3:Planningof ResearchProject
Selection of a Research Problem — Criteria for Selecting a Research Problem — Review

ofTheoretical and Related Research Studies - Choice of Secondary and Primary Data for
theStudy-ChoiceofCensusandSampleData—PreparationofaResearchProposal-Componentsof

agoodResearch Proposal.

Unit4:Implementationof aProjectDesign
Fieldwork/Project work and Collection of Data — Choice of Schedules and Questionnaire —

Pilot Study — Role of Observation and Participation — Documentary Evidences -
ProjectiveTechniques: Functions and Types - Editing Data — Graphical and Statistical
Analysis of DatausingAppropriate Statistical Techniques.

Unit5:ReportWriting

Types of Research Report — Target Audience — Nature of Language to be used in
ResearchReport - Outlines of a good Research Report — Prefatory Items — Body of the Report
—Terminal Items: Differences between References and Bibliography — Appendices -

EthicalvaluesinResearch Report-PlagiarismTest -Componentsof a goodResearch Paper.
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12. Relevantwebresourcessuggested bytheteacher andcollegelibrarian.

Co-CurricularActivities:

a) Mandatory(Trainingofstudentsintherelated skillsbytheteacherfora totalL0Hours)

1) For Teacher: Training of students by teacher in the classroom and in the field for a
totalof not less than10 hours on skills and hands on experience like evaluation of
program,selection of research problem, doing literature survey, preparation of research
proposal, dataediting, graphs and statistics, writing research report and paper etc. and make
field visit tostudy a simple research issue. The expertise of practicing researcher can be
utilized for thispurposes.

2) For Student: Students shall take up small research issue of their interest and visit a
fieldarea related to that problem. They shall write their individual observations in the
givenformat,notexceedingl0pages, andsubmittotheteacher,asFieldwork/Projectwork Report

3) SuggestedFieldwork/ProjectworkFormat(Reportshallnotexceed10pages):
Title Page, Student Details, Acknowledgments, Index page, Objectives, Step-wise
process,Findings,Conclusion& References.

4) Max MarksforFieldwork/Projectwork Report:05

5) UnitTests/InternalExaminations.

b) SuggestedCo-CurricularActivities
1. Invited Lectureswithacademicexpertsandresearchers.
2. Hands on experiencebyfield experts.
3. Assignments.
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4. Debateson relatedtopics.
5. Seminars,Groupdiscussions, Quiz,etc.
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REVISED UG SYLLABUS UNDER CBCS DURING 2020-2021
Domain Subject :BA/B,SC ECONOMICS, SECs for Semester V
Model Question Paper (6A) : RURAL ENTREPRENEURSHIP
Time: 3 Hrs Max. Marks : 75
SECTION-A
Note :Answer any FIVE of the following 5x5=25
1. Women Entrepreneurship — Eco preneurship

2. Factors of Entrepreneurship.
) £ y
45 Ko ggasqg,bgf(a_ aagéﬁzwgé
3. Opportunities of new entrepreneurships in rural areas.
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5. Demand Forecasting of rural product marketing.
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6. Digital and Social media marketing in rural areas,, , - 5

@9’1;) @:voébe)e,,f g -LcP.Swf@l«) %J&DC"’M

7. Preparatlon/gf d}talled project repot for Ioa%,

JTO L Lol grise) SbL
8. Rules and Procedures to start a Rural Entrepreneurs

hip.
s Ay o S8 RO PoDIrey, SIS

SECTION-B
Note : Write Answers for the following FIVE questions 5x10= 50

9. A) Explain the concept, sco;;e and importance of Entrepreneurship ?
FOL
(OR)

A jab eSS 509 DHO0L) Fdu(Sn A5 6615l )
R :

B) Explain the qualities and functionsc%f best Enterepreneur?

Ao éégawefjo S dhe@ 05,7570 O 29¢Tn £808c008 Y

10. A) Explain the problems and challengp§ o/f ruraI/Entrepreneurge;hips?
Aoy LSS0 DML LU, S0V Ge)jed )
(OR)

B) Explain the merits and demerits in rur. agr'!,business ?

@‘v%(b ajfgm éjm Ao MMW,MMMQ«:LQ%@@J

11. A) What are organic farm products? Explain about forest and medicinal products ?

Foleo) FED dpran 69 IVO) 54 L pomy B & CE)slew
(OR) 3.S0u 3% )

B) What is rural non-farm sector? Explain about Sericulture and Mushrooms cultivation?
TLRSE LSHPOU & ITuD) Sob & ey 20w b MAME
Dy Ang) $50=1522)

ot v e o
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12. A) What is mfeant(b rural cregit, a;_nd ex !Sin new avenues of rural credit.
@_’bﬂ}(b 0 B0 ) .J@v),é oS oeb SUNEPFTE 2350256 & )
(OR)

B) Explain the stages of rural marketing for farm products ?

S LSO @O A eLof oo sSeares

13. A) Explain the role of NABARD in promoting rural entrepreneurship ?

Ao &bgdegse v F5)BerSEo ok Sd ToE B IS0Te & 1
(OR)

B) Explain various Government Schemes in promoting rural Entrepreneurship ?

@0 dEpds 50 Farous 908 Epuy £ETew oasons-E ]
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ADIKAVI NANNAYA UNIVERSITY: RAJAMAHENDRAVARAM
REVISED UG SYLLABUS UNDER CBCS DURING 2020-2021
Domain Subject :BA/B.SC ECONOMICS, SECs for Semester V
Model Question Paper (7A) : FARMER PRODUCER ORGANIZATIONS
Time: 3 Hrs Max. Marks : 75

SECTION-A
Note : Answer any FIVE of the following 5x5= 25
1. Concept of FPO.

2. Functions of FPOs

o, &G w3, o5 %S
3. T f FPO
a‘}/;%eswo Q)Sgt)_‘ ]

4. Role of Farmer Producer for FPO

F—f’o oA 5T dadxS, wedd
5 tl roduct and Value Added syste
< dSshed b y g ‘?79’5
6. MarkeSmg Sur of FPOs
FPo 2 smdyisof
7. Marketlng Strategaes of P
EPo's & ,rmﬁw ;
8. Analyze the |mportant case study related FPO
FPo oL coveetrs Sopcd. S
SECTION-B
Note : Write Answers for the following FIVE questions 5x10=50

9. A) Explain the role of FPOs in przsi?I Indian agrlcultural scenario ?
QWJ SJMW O e Pllo i€ '-Q) QS vereis

(OR)

B) Explain the problems and challenges of FPOs in India ?

S BT SSFo0 doyie R 0 2aflD AT, A DG Semna

10. A) Explain rules, regulations and procedures to start the FPOs in India?

aF5e ol PO e oo SU g0 Satnden, S BoBIRLY sstuvid
(OR)

B) Explain the management of financial accounts of FPOs ?

FPo 0 Ahds 30 4% $ fas Noww SehlS DY (S ot

11. A) Explain about Economic Activities undertaken by FPOs.

#-Polen A@gzxﬁd(? L)iq,ff’ggzwu 04t iy -
OR

B) Explain the stages in Output Business of FPOs ?

Efow e dedosl ¢ S OSoasse.

A%mﬁ?ﬁht_ M[ 1")%
l
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12. A) Explain how to tt;}?loblhze the capital resources in promoting of FPOs ?

FPO'2 A @ Gheslo el QRS S5 SISFI3 ALy wwsemsto
(OR)

B) Explain the stages of marketing of FPO products ?

£ ATHS Ayl o &Son a3 55

13 A) Explain the special roles of NABARD and SFAC in promoting of FPOs ? o i
EPV3N BY( B, XUt 3178 oo SFAC o G N dfcerr
(OR)

B)Explain the various Government Schemes for promotlon of FPO m India ?
QFSJ Eﬂ“‘“‘f £ Porg @éeg\)jlmﬁco Mcﬁfb%}&@m AU S ane &b
v sl

M[D (12—



ADIKAVI NANNAYA UNIVERSITY: RAJIAMAHENDRAVARAM
REVISED UG SYLLABUS UNDER CBCS DURING 2020-2021
Domain Subject :BA/B.SC ECONOMICS, SECs for Semester V
Model Question Paper (6B) :URBEN ENTREPRENEURSHIP AND MSMEs
Time: 3 Hrs Max. Marks : 75

SECTION-A

Note : Answer any FIVE of the following 5x5=25
1. Women Entrepreneurship — Eco preneurship.
2. Urban Entrepreneurial Ecosystem.
3. Sanitary and Health products of urban Entrepreneurship.
4. Urban Logistic Services.
5. Digital and Social Media Marketing.
6. Concept of MSMEs.
7. Concept of Detailed Project Report (DPR).

8. Concepts of Startup and Standup.

SECTION - B
Note : Write Answers for the following FIVE questions 5x10=50
9. A) Explain the concept, scope and importance of Entrepreneurship ?
(OR)
B} Explain the qualities and functions of best Enterepreneur?
10. A) Explain the problems and challenges of Urban Entrepreneurship ?
(OR)
B) Explain the formulation of Business Planning for Urban Entrepreneurship
11. A) Explain the features of Micro Small Medium Enterprises { MSMEs) ?

(OR)

B) Explain the problems and remedial measures of MSMEs in Urban Areas ?

/\n g_\w;_c:tc—uﬂ-—:i__ y
TALIRL -

) [2—




12. A) Explain the main Credit facilities for Urban and MSMEs ?
(OR)

B) Explain the stages of rural marketing for farm products ?

13A) Explain various Government policiesin promotion of Urben Entrepreneurship and MSMEs ?
(OR)

B) Explain the rules and regulations start urban Entrepreneurship Firm and MSMEs ?

) n—
K\n‘g_tc_’i;ht_ \'\(t:f_
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Adi Kavi Nannayya University, Rajamahendravaram
IV Year B A (HONS)- Semester V -ECONOMICS
Course 7B: Retail and Digital Marketing

(Skill Enhancement Course (Elective)
Max Marks: 75 Time: 3hrs
Section A

Write short answers for any five of the following questions. Each answer carries 5
marks.

(5 x 5 =25 marks)
1. Marketing Segmentation
g)ﬁ%gk@og 5“1%)% A
2. Marketing Organisation

50"1?,‘{?‘;( 56& i ’J‘:?

3. Adertisement

2 bs

4. Store Management
J
AEN S NerG

5. Essentials of a Successful Retail Marketing

g T T SR~ Moo A FLT Do eR cRut), ddptden,

6. Essentials of Digital Marketing
(Q,fﬁ lnd ibw—ﬁ%,éguf Qﬁoaé?r eh ghigﬁ é_b L.

7. Tele Marketing

—iog S‘D\r;ﬁ?,,& ok

8. Digital Market Companies

B9 S dod) b5 2 2%es

N OO T
Wl
Q‘\-«'HL.LU‘-/ s

§fH>*



Section B

Write answers for the following five questions. Each answer carries 10 marks.(5 x 10 = 50
marks)

9. (A) Explain the concept of marketing, explain the types and importance of marketing

BB R DA DIBe-9 A By ihed 0und). Breo DoBodm PrEad Jdbd
%ﬁ&o cfo\')m .

(OR)

(B). What are the various marketlng strategies

Dot & RLLE - Plerns Desgyis

10. (A).What is the importance of understandmg the consumer product relationship

D Nk o . &S, Povvoge <odwrda o3ud] - lause|H 2 %uc@:&

(OR)

(B).What are the factors of a consumer behaviour?

DIAATEY Jagwém ngmézr T T “ab e 2 950s.

11.(A).Explain the concept of retail marketin 5 and the types of retail marketing.

VoS iy i) dd8e-d FS DB xbod drerds ks

(OR)

(B).Give an account on the strategies of retail marketing.

‘B’g_»_gs’ir%gré_%o? Z'Q)ﬂgiﬁuﬁo RQo~9 193.)(3&3906»&

12.(A).What is digital marketing. Explain the ¢ g?cept and types of digital marketing.

CoPboe3” 20t MR @A« &b T Ao, 8.5 wredh ABode
&) 3T Do %é&aotjaéw’ \

(OR)

(B).Explain the difference between physical retail and digital marketing.

TBE 8L 5 D ALR Abods LE4E Aoy ANF 3080 90

13.(A).What are the marketin moderhdﬁe/tali and digital marketing companles

3o Aoty Bod” APt 2T SRy a0k
)Ag:rrﬁ'ejﬁo amm\)c{)@ (O}

(B).Discuss two different types of case studies related to retail marketing and digital
marketing.

%5@;&0{ ARods GReud dogateh b 205002099 3ols 4T
m@%‘ﬁbi&) LY Ou\)—)é»o

DN \an’L“—" ~
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Adi Kavi ﬁannayya University, fajamahendravaram
IV Year B A (HONS)- Semester V -ECONOMICS
Course 6C: Insurance Services

(Skill Enhancement Course(Elective)
Max Marks: 75 Time :3hrs
Section A
Write short answers for any five of the following questions. Each answer carries 5 marks.
(5x5=25marks)
1.Types of Insurance
ol deres
2. IRDA

D). 5. & .

3. Major Life Insurance Companies In India

Wttty 1455 Tod A E2des.

4. Annuities

0T & M‘sﬂeo

5. Major Genﬁzl Insurance Companies In India

‘7,9‘78:}1)?0 cd’j’ﬂ @03’5\»3? *CIE"%% Qfgi\r‘ é;";;ﬁw

6. Policy Claim

e a3

7. Premium Payment

QJ‘&JO&JO :3%%{0 .

8. Moral Hazard

l&mz@.

f@»%/?/w/

Ve \L.;t:t\ﬁ—'v__

‘ c \"ﬂ 1
M@,
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Section B

Write answers for the following five questions. Each answer carries 10 marks. (5 x 10 = 50
marks)

9.(A).\3vhat is Risk Management. Explain the concept of risk in risk management.
J | 14 ) J J
f) Lo\)éo”d .SB"QM Qoigﬁ—"é-)ogo . &Jﬁwﬁé(ﬁq rgﬂ_&ar‘ﬁ“;qy& f)J W,,Dj,{);i) 09;})8000 3
25 ‘ﬁo \ Y,
(OR)
(B).Define Insurance and explain the importance and principles of insurance.

oo 8389, Hhr ), sk ¥ arppeds STRA

10.(A).What is life Insurance .describe the nature and features of Iifj: insurance
Fd Do eopmdds . Pod a5 ot Aoy dd o n béf% o
ﬁbiofao & .

(B).Describe the importance of life insugance policy and bring out their features.

Tod 994 SordogeatlBoagdAs Dod B9 edaris beuiyde

(OR)

11.(A).Explain the nature ,features and types of general insurance.

Fades R Hoydde, ol Do80b BT Sed)du

(OR)
(B).Explain the features of major health g]{iuran;? in India.
i}

WS toehd ity DEAL Whre edFodr SR

12.(A).What is an insurance contract. What are the terms of insurance policy.

Cf?'iu—' %&b@‘& ;})d:gﬂ_’jg)&) Wﬂij—* 53‘732»@'\’“9 A 030 D25 ’E)uj)\):&u .

(OR)

(B).Ei(gliiz tog;proced:‘gié%e@;gﬁ@/& 09;580:3)& .

, A5
13.(A).I—‘ow do yclau agEiress the grievances of the customer.

P79 2 ods Ddd e 349

(OR)

(B).Discuss two case studies related to life or general or (tbealth insurance services.

‘:Euﬂgéb 1\&—'@‘578("5 %Q%O&D Q%G)“ILR qui)_w"z):)uig 'i\o%o%%o-ﬁ 2. i@%i@):&)
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o Dot o5

teh) 1



Adi kavi nannayya university, rajamahendravaram
IV Year B A (HONS)- Semester V -ECONOMICS
Course 7C: Banking and financial services

(Skill Enhancement Course(Elective)
Max Marks: 75

Section A

Time :3hrs

Write short answers for any five of the following questions. Each answer carries 5 marks.

(5x5=25marks)

1.Basics Of Financial Literacy

c&jf_bﬂ 2ot (oddo el Bl wetes .

2.Bill Of Exchange

Q3Moode We,s

3.Digital Currency
AB o 4ad)
4.KYC Norms
KyC Aododored
5.Common Service Centre
A(Dé}i»‘%t r\‘ar"zat o-
6.Concept Of EMI

,Juflpjo?i" J)&Aﬂgodg?;@i& oa‘bwes—'@Mz) %ﬁﬁj ,

7.M‘jcro Finance
J
8. Markgging of FSC Loan

OSQ_‘%);?@D" ¢2d SAVSLCVEY 550-76%)‘{;? .

!\c ==

el =

cltss



Section B

Write answers for the following five questions. Each answer carries 10 marks. (5 x 10 ==
50 marks)

9.(A).Define Banking and explain the functions of Banking.
Qg—g TeNLE .9609»3053 WS@Q&J?\— cgéhobi) c%‘i)ﬁomi)ﬁg
(OR)
(B). Explaln the role of RBI in Indian Bankmg System.

Wé 6% mﬂ&o oﬁﬁ&i%@)" %-1355 E‘ﬁ'&u& W'S};é’ %S‘Ebfw 5&5&@\)&»

10.(A).What are the tyges of bank deposit account

WQO bﬁ'aﬂ$ T@@Eu@éﬁp

(OR)
(B).Give an account on the E-Banking facilities. (2 'iuq
£-0Rploh ForQots I 5633

11.(A).Explain the activities of a banking correspondent

ngi‘ = W—&ad’ S"ég U’ Qbi)_) QgigmeoOéJ .

(OR)

(B). What are therequi ents for registering C -5 Tele cegtre %
J
Qh@f).og FZ% NoBI _3,.3% Ao '——'f;jbo.)ro% @&%é‘)l’
s ‘t’)
12.(A).What are Non Banking Financial Institutions (NBFls).Explain the types & major players of
NBFls in India

ovgatlibh abacd Sor R0 s 333, YRS B hoch arfeddd 2933
,W\o e B0 (BRed ek Cmoo@m

(OR)
(B).Discuss the problems and clbllenges of NBFls in lndla

W@% 9 %’&Eéb_ﬁ JEAPO A Af:w Shod.s A&‘M} o 'ASQJO L I

@
13.(A).Describe the types of loans by Fiqnancial Service Companies.
D 2o dealle woRed 998 dre WNTwdy 43, 3o
(OR)
(B). Explai@ e procedure and requirements in FSC's loan sanction.
ogﬁs 23k NE Ssotss Otk S eodAd by 3580s (ogoﬁu

%i@ow\)éﬁﬂ
VQ_‘_R_;I\UL{-—\
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Model Question Paper

6D:Inferential Statistics and Software Packages
Max Marks:75 Time: 3 Hours

Section A (Total 5 X 5 Marks= 25 Marks)

Write short answers for any Five of the followmg Each answer carries 5 marks

Sy
1. Classical Definition of Probability v e(@y &> e L “_SJ d W d ou
i ; IS S o.(vé" 2 2e%g
2. Properties of Binomial distribution ~ qgv & &~ & - P I v ores
3. Properties of Poison distribution ‘é’b o e & i.%’i:\fr' < U6 pped
4. Procedure of testing of hypothesis D€ 5 a3 é&a{} SR
5. Difference between small and large sample tests "g‘f“ {3 ow g € e @ gé."“ Lok ) =
6. Coefficient of Determination Bg e S TR P 4
I e A0 € od e
7. Assumptions of Linear regression IVIodeI % of o> @ K SA® G %
8. Analysis of Variance (ANOVA) 3% W \e9 & %7 A D
Section B (Total 5 X 10 Marks= 50 Marks)
¢ q‘f il

- /e : oy G
9 a) Addition theorem of Probability & ¢ & v ‘We e &yd o G
Or

(4 AR ( ‘l" (Ciadhs !{ PN
b) Multiplication theorem of Probability %= &3 § 8o Mow A

BUsTv A oV QA Q:L(;Z\crvu

AT°

10 a) Constants and Properties of Normal Distribution e S '55 Aip 8§

Or QA e D B aN
i & {\ﬁq "’d‘h»"ﬂ-
b) Standard Normal distribution and Standard Normal Curve €% i \‘_5 :

f\
11 a) Z test — Testing the difference between Means (Problem to be given to solve) Z - tefx 8 ® G5 LS an R

Or ‘N&FJ & W L‘\.. ol
b) t test - Test difference of two means (Problem to be given to solve) O 8 S e eN.'t_} dnw En &
@ &

12 a) Cobb-Douglas Production function and interpretation of elasticity of Coefficients Jeus -G ff

Or — {;)c\ag 03—}.58""1[:{

b) Stepsinvolved in creation of graphs and charts C e @ oiod el 5 oo o ofm o8 d( v g

v 2E ‘ﬂ,‘\’@

1
P T
13 a) Steps involved in random numbers generation  €5sv Sc} ‘}%ﬁ‘ YR, Wy DL Y ME DO ¢ e

Or
b) Estimation of regression coefficients using SPSS and their interpretation ?‘? ‘l\‘ S éa Kb g fm (os@ o

<
G em $088 & 4.6 A deud &

- [8/7/@
/\D mxc_.;tru\L,.a
Lela
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Model Question Paper
7D:Project Designing and Report Writing
Max Marks:75 . Time: 3 Hours
Section A (Total 5 X 5 Marks= 25 Marks)

Write short answers for any Five of the followihg. Each answer carries 5 marks o Capr
T SR O
.Meaning and Importance of Research & 8 3 ¢ 831 @S & S0 A

P - ~ &R - - t o =
. Limitations of Research in Social Sciences 'p’.ﬂ/ogn A 5»29 a3 Mgl en @b dre
. Descriptive Research b of § o5 é_-L( D o ¢ WO
. Analytical research &3] o e8] € &Gasm @ y :
. Secondary and Primary Data &) & o5 &9 &S (‘é) 6;55 & if:_-'-'& o
. Schedule and Questionnaire B g"k)\.,y adols o 3 T oy w
T 't % B "{\
. Types of research report w A §n S,? & 2 &4 S po Y 2
. Outlines of a good research report ¢Hp-g & 8 #m § & o 8 Rt gy Ty

00N O U WM =

Section B (Total 5 X 10 Marks= 50 Marks)

"
2 a) Methods of ensuring objectivity in social science research & ﬁ\\"« TE w Smw( B

Or o i =
Ve , ™y , W @
b) Ethics in research ot & P {S s N @ & 5
: < o EnbG Qs‘g
10 a) Experimental research design éﬁ,\ Qv T {L( SRR - e
Or v - ¢ 5 oS Q&J% Q‘-{ @ ) 5™ Q‘S .
b) Pure and applied research oY =

11 a) Criteria for selecting a research problem
Or

& -
b) Components of good research proposal €S0 & & e ) o
-f { @ &y &2 Y
. [l el Ll R B
12 a) Importance of Pilot Study P - o
_ Q™
i I &rsoyp Rl &

L
b) Statistical techniques for graphical and statistical analysis &> "g
13 a) Difference between references and bibliography

; K X 'Tt&.)
! G, crmedn & &alem dad W

b) Components of a good research report

/\g._..\;z:\?\l\’-—?o_.f.
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